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Course Outline:  This is an interdisciplinary course on the history, uses, design, and implementation of the social survey. The course combines practical experience with academic research on the survey process to result in a deeper understanding of the technique— both its strengths and limitations. The course is also designed to introduce you to the workings of the new Center for Survey Research at Stony Brook. We will conduct an opinion poll at the center in March before spring break and you will be expected to conduct a few interviews and serve as a supervisor during one or two interviewing sessions to gain practical experience with a survey in the field. 


Lectures and readings begin with an historical overview of the social survey: advances in its technology, events such as the second world war that stimulated its increasing use, its foundations in philosophy, demography, psychology and sociology, and the diversity of problems to which it has been applied. This is followed by readings and lectures on how survey research is conducted. Drawing on theory from psychology, sociology, and linguistics, topics covered include: sampling theory, question wording and order effects, the interview setting, and the analysis and interpretation of survey findings.  

Assessment: There will be 7 weekly assignments which will constitute 70% of your grade. The final 30% is allocated to a somewhat longer paper that will be due at the end of the semester. The assignments will be described in greater detail on a separate handout and are designed to give you practical experience with that week’s topic. None require lengthy bibliographic research beyond the class readings.  In the longer paper due at the end of the semester, you will be asked to design a questionnaire on a topic of your choice, describe the sample design, and briefly explain the rationale behind the questions and key concepts assessed in the survey. The short papers will vary from about 2-3 pages, double spaced. The longer assignment will be roughly 5-7 pages of text in addition to the questionnaire. The questionnaire will be written to work on wincati – the Computer Assisted Telephone Interviewing (CATI) software used at the survey center. 

Readings: Required readings include two short Sage monographs (Converse, Kalton), two books, and a series of articles. The entire set of required articles will also be made available for sale in class. It will also be helpful to browse through former and current issues of Public Opinion Quarterly. You can download past articles from JSTOR (up to 1994, I think) at www.jstor.org from a USB location and browse the American Organization of Public Opinion Research (AAPOR) site for a complete index of POQ articles: www.aapor.org. I have not ordered the books through the bookstore but they are available online. The sage monographs and Lavrakas can be obtained directly from Sage at www.sagepub.com or (805) 499-9774. Other books are available through the usual online suspects: www.amazon.com, www.borders.com or www.bn.com. I also found a site that allows you to compare prices  at various bookstores – www.bestbuys.com. Let me know if you have any difficulty with this and I will help you find a copy of the whatever book you need. 


Kalton, Graham. 1983.  Introduction to Survey Sampling. Sage Publications. (#35)


Lavrakas, P. J. (1993). Telephone survey methods: Sampling, Selection and Supervision. Newbury Park, CA: Sage.


Converse, J. M. & Presser, S. (1986). Survey Questions: Handcrafting the Standardized Questionnaire. Newbury Park, CA: Sage.

Sudman, Seymour, Norman M. Bradburn, and Norbert Schwarz. 1996. Thinking about Answers: The Application of Cognitive Processes to Survey Methodology. San Francisco: Jossey-Bass. 

1/31

I. History: Some background history on public opinion polling that will help to make sense of current practices.



Converse, Jean. Survey Research in the United States. University of California Press. Chapters. 1-4 
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II. An Overview of Sampling Theory. A review of different kinds of samples and an emphasis on probability sampling; the practice of quota sampling and it problems; stratification, clustering, complex multi-stage household samples. 



Kalton Chapters 1,4-6



Babbie, Earl. 1990.  Survey Research Methods. Belmont, CA: Wadsworth. Chapter 5, "The Logic of Survey Sampling"  (pp. 83-101); Chapter 6, "Examples of Sample Designs" (pp. 102-117). 



Jowell, Roger, et. al. 1993. "The 1992 British Election: The Failure of the Polls." Public Opinion Quarterly, 57:238-263.
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III. Telephone Sampling. Different versions of random-digit-dialing (RDD), nature of US telephone systems, use of cluster design, commercial vendors who generate RDD samples, disposition codes. 

ASSIGNMENT 1 DUE TODAY. 



Lavrakas. chapters 2,3,4
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IV. Problems of Non-Response. Nature of Threat Posed by Individual Non-Response. The most common reasons for non-participation; the implications of this for sample integrity. Possible solutions, including weights. 



Groves, Robert M. 1989. Survey Errors and Survey Costs. New York: Wiley. Chapter 4: "Nonresponse in sample surveys" (pp. 133-156). 



Brehm, John. 1993. The Phantom Respondents: Opinion Surveys and Political Representation. University of Michigan Press. Chapters 2,3.



Kalton, Ch. 9, 10 



Lin, I-Fen and Nora Cate Schaffer. 1995. Using Survey Participants to Estimate the Impact of Nonparticipation. Public Opinion Quarterly, 59: 236-258.

Gelman, Andrew and Thomas C. Little. 1998. Improving on Probability Weighting for Household Size. Public Opinion Quarterly 62: 398-404. 
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V. Cognitive Processes Underlying Survey Responses: The process of answering a survey question, survey response effects, the role of memory in answering autobiographical questions. 

ASSIGNMENT 2 DUE TODAY.

Sudman, Bradburn and Schwarz. Chapters 3, 7. 



Tourangeau, R. & Rasinski, K. A. (1988). Cognitive processes underlying context effects in attitude measurement. Psychological Bulletin, 103, 299-314.



Zaller, J. & Feldman, S. 1992. "A Simple Theory of the Survey Response: Answering Questions versus Revealing Preferences," American Journal of Political Science, 36: 579-616. 



Burton, S., and Blair, E. (1991). Task conditions, response formulations processes, and response accuracy for behavioral frequency questions in surveys. Public Opinion Quarterly, 55, 50-79.
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VI. Survey Questions - Part I: Use of focus groups to generate question wording; pretest; open v. close-ended question format.

Sudman, Bradburn and Schwarz. Chapter 2. 



Converse and Presser, Chapters 1, 3. 



Delli Carpini, Michael X. and Bruce Williams. 1994. The Method is the Message: Focus Groups as a Method of Social, Psychological, and Political Inquiry. In Delli-Carpini, Michael X., Leonie Huddy, and Robert Y. Shapiro 1994 (eds.), Research in Micropolitics: New Directions in Political Psychology, Volume 4. Greenwich, CT: JAI Press.



Schuman and Presser. (1981). Questions and Answers in Attitude Surveys: Experiments in Question Form, Wording, and Context. New York: Academic Press. Chs. 1,3
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VII. The Interview as a Social Situation: Social desirability, race of interviewer effects, interviewing medium, the interview as a dyadic interaction; ways to minimize and counteract interviewer effects. The importance of interviewing training and the use of wincati to track interviewer performance. 

ASSIGNMENT 3 DUE TODAY. 



Lavrakas Chs., 5,6.



Bradburn, N. M., Sudman, S., Blair, E., and Stocking, C. (1978). Question threat and response bias. Public Opinion Quarterly, 42.



Anderson, B. A., Silver, B. D. & Abramson, P. R. (1988). The effects of the race of interviewer on race-related attitudes of black respondents in SRC/CPS National Election Studies. Public Opinion Quarterly, 52, 289-324.



Singer, E., Frankel, M. R., and Glassman, M. B. (1983). The effect of interviewer characteristics and expectations on response. Public Opinion Quarterly, 47.



Aquilino, William S. 1994. Interview Mode Effects in Surveys of Drug and Alcohol Use: A Field Experiment. Public Opinion Quarterly, 58: 210-240.
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SPRING BREAK
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VIII. Survey Questions - Part II. Question wording, question order

    

effects, question framing, questionnaire construction, question interpretation, context effects; experimental evidence.

ASSIGNMENT 4 DUE TODAY.



Converse and Presser, Chapter 2

Sudman, Bradburn and Schwarz. Chapter 4, 5.



Schuman and Presser. Chs. 2, 7, 11



Smith, Tom. 1993. The Holocaust Denial Controversy. Public Opinion Quarterly, 57: 380-393.
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IX. Survey Response Options. Response format, close vs. open-ended questions, assessing a middle position, acquiescence, providing a "don't know" option. 

Sudman, Bradburn and Schwarz. Chapter 6. 



Schuman and Presser. Chs., 4, 6, 8.



Alwin, D. F., and Krosnick, J. A. (1991). The reliability of survey attitude measurement: The influence of question and respondent attributes. Sociological Methods and Research, 20, 139-181.



McClendon, M. J. (1991). Acquiescence and recency response-order effects in interview surveys. Sociological Methods and Research, 20, 60-101. 
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X. Non-attitudes, Issue Involvement and Response Stability. Non-attitude thesis; bad questions or non-attitudes?; evidence for non-attitudes; measurement of attitude strength; link between attitude strength and response stability; implications for survey research.

ASSIGNMENT 6 DUE TODAY.



Schuman and Presser. Chs. 5, 9, 10 



Krosnick, Jon A., and Robert Abelson. 1992. "The Case for Measuring Attitude Strength in Surveys" in Questions about Questions, ed. Judith Tanur. Russell Sage Foundation.



Bishop, G. (1990). Issue involvement and response effects in public opinion surveys. Public Opinion Quarterly, 54, 209-218.



Krosnick, J. A., and Schuman, H. (1988). Attitude intensity, importance, and certainty and susceptibility to response effects. Journal of Personality and Social Psychology, 54, 940-952.
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XI. Secondary Data Sources. Problems and issues in finding and analyzing secondary data; part of this week will be devoted to presentations in which you present the results of your on-line searches for survey data on a topic of your choice. 

ASSIGNMENT 7 DUE TODAY: IN-CLASS PRESENTATION.



Voss, D. Stephen, Andrew Gelman, and Gary King. 1995. Preelection Survey Methodology: Details form Eight Polling Organizations, 1988 and 1992. Public Opinion Quarterly, 59:98-132.



Kielcolt, K. Jill, and Laura Nathan. 1985. Secondary Analysis of Survey Data. Sage.  Chapt. 3 Making Effective Use of Survey Data.
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XII. Validation and Sources of Survey Error. Validating factual survey responses; analyzing sources of survey error. 



Alwin, D. F. (1991). Research on survey quality. Sociological Methods and Research, 20, 3-29. 



Katosh, J. P. and Traugott, M. W. (1981). The consequences of validated and self-reported voting measures. Public Opinion Quarterly, 45. 



Miller, P. V., and Groves, R. M. (1985). Matching survey responses to official records: An exploration of validity in victimization reporting. Public Opinion Quarterly, 49.



Auriat, Nadia. 1993. "'My Wife Knows Best' A Comparison of Event Dating Accuracy Between the Wife, the Husband, the Couple, and the Belgium Population Register," Public Opinion Quarterly,57: 165-190.



Anderson, Barbara A., Brian D. Silver, and Paul R. Abramson. 1988. The effects of race-of-Interviewer on Measures of Electoral Participation by Blacks in SRC National Election Studies. Public Opinion Quarterly, 52: 53-83.
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XIII. New Directions in Survey Research. Use of experiments, counter-arguing, reaction times, web-based surveys, use of email.



Piazza, T., Sniderman, P. M., and Tetlock, P. E. (1989). Analysis of the dynamics of political reasoning: A general computer-assisted methodology. Political Analysis, 1, 99-119.



Bassili, J. N., and Fletcher, J. F. 1991. Response-time measurement in survey research: A method for CATI and a new look at non-attitudes. Public Opinion Quarterly, 



Fletcher, J. F., and Chalmers, M. 1991. Counterarguments in survey research: Non-attitudes and Issue publics. Political Behavior, 13(1):69-97.

Dovidio, John F., and Russell H. Fazio. 1992. "New Technologies for the Direct and Indirect Assessment of Attitudes." in Questions about Questions, ed. Judith Tanur. Russell Sage Foundation. 

David R. Schaeffer and Don A. Dillman. 1998. Development of a Standard E-Mail Methodology: Results of an Experiment.Public Opinion Quarterly 62: 378-397. 
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ASSIGNMENT 8 DUE 




